
Finding & Developing Case Studies 
with Christine Reidy



About me 
• Fundraiser 25 years

• Legacy world since 2007

• Past SIG member and Chair of Legacy and In- Mem 

Special interest group

• First Legacy Garden at Chelsea flower show for 

NSPCC in 2013

• Became ‘Consultant’ in 2015

• Strategy work, training, materials, research, 

interim management, ‘deep dives’, mentoring.

• Happy to help



What we 
mean by a 
‘case study’
It is the story of a supporter/staff 

member/volunteer/beneficiary that 

can be used in promotional materials.  

In this case a ‘legacy’ story



Who are you looking for?
• Someone happy to share their story

• Interesting/relatable/different/compelling

• One good story is better than ten average ones.

• It could be:

1. Someone leaving a gift

2. The story of someone who has died and left a 

gift

3. The story of a project/a life/ an outcome that 

has benefitted from a legacy



Bank of stories

• Build an organisational culture 

• Draw a map of your organisation 

• Make everyone aware of what you need

• Ideally want a few people identified that are happy for 

their stories to be told to create a bank

• To get here you need to be a ‘detective’

• Stories are there- I promise

• Questioning every conversation ‘is this someone whose 

story I could tell?’

• Ask in comms- tick box on reply form, social media ask, 

Make a Will Online!



Where have my case studies come from?

• Trustee chats

• Staff leads

• Next of kin visits

• ‘pledger file’

• Volunteers

• Events

• Beneficiaries/service users 



How to unearth 
stories?

Spend a few minutes thinking about where you might 

find stories in your charity



Gaining the story
• Talking to the person

• Face to face or via phone/internet

• Think about the purpose of the case study- what 

are you trying to achieve

• Record conversation to gain direct quotes

• Have a ‘guide’

• Think about take outs and direct quotes straight 

after





Typical questions
 
• Tell me about yourself? Background, job, family 

etc

• How did you first get involved with (charity)?

• Why did you choose (Charity)?

• What makes this (charity) special/unique to you?

• Is there a particular story/example/memory that 

you have that sums up what (charity) means to 

you?

• What made you decide to leave a gift in your will 

to (charity)?

• What would you like that gift to do/achieve?

• Have you spoken to your family about your 

plans?



Develop the case study

Gain interview transcription

Think about the core parts of the 
story

Think about how/where you 
might use the story

”Use direct quotes”

Go back to person to check 
accuracy/questions

Once developed check the 
person is happy



Case study in a legacy 

brochure



A picture paints a 1,000 
words
• Employ a photographer

• Use quality images/video

• Use the image/video to tell some of the story



Gold dust



Questions?
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