


Welcome

Thank you for joining us for this relaxed, 
informal collaborative session which aims 
to fill you with inspiration



Legacy Loop – let’s reflect

September 2025
Big Will Survey – Understanding Today's Will-
Making Landscape - MaWO
Summary: Exploring national research into will-
writing behaviour and what it means for legacy 
fundraising.
Three takeaways:
• More than half of UK adults still do not have a 

will. 
• Trust and professional oversight matter to 

supporters. 
• Tailored legacy messaging resonates more 

strongly than generic appeals. 



Legacy Loop – let’s reflect
October 2025

Driving Action in Gifts in Wills Fundraising

Claire Routley

Summary: Understanding why supporters who intend to 
leave a gift often never take action.

Three takeaways:

• The biggest barrier is often procrastination rather than 
lack of interest. 

• Simple planning tools can help supporters move from 
intention to action. 

• Authentic, personal communication is more effective 
than mass marketing. 



Legacy Loop – let’s reflect
November 2025

GDPR, The Good, The Bad & The Legacy 

Hannah Lyons, Bates Wells, Matthew Lagden, CEO ILM, James 
Stebbings, Chair ILM and Oliver Asha, Make a Will Online

Summary: Exploring how charities can balance compliance, 
stewardship and legacy income.

Three takeaways:

• GDPR allows a proportionate and evidence-based approach to 
data retention. 

• Good archiving and retention policies protect both supporters 
and income. 

• Legacy data should be viewed as a strategic asset, not an 
administrative burden. 



Legacy Loop – let’s reflect
February 2026

The Changing World of Legacy Giving

Richard Radcliffe

Summary: Examining how supporter behaviour, family 
structures and legacy giving have evolved.

Three takeaways:

• Legacy giving is driven by loyalty and connection, not 
wealth. 

• Charities should develop a distinctive long-term legacy 
vision. 

• Updates to existing wills may present a greater 
opportunity than first-time will creation. 



Legacy Loop – let’s reflect
March 2026

Turning Legacy Data into Action

MaWO

Summary: Using real supporter data to identify 
opportunities for legacy growth.

Three takeaways:

• Legacy decisions are often made during everyday life-
admin moments. 

• The way gift options are presented influences giving 
behaviour. 

• Better stewardship and follow-up can unlock 
significant growth opportunities. 



Legacy Loop – let’s reflect
April 2026

How to Find and Develop Case Studies

Christine Reidy

Summary: Learning how to uncover and share 
compelling supporter stories.

Three takeaways:

• Powerful stories can be found throughout the 
organisation. 

• Conversations are the best way to uncover authentic 
case studies. 

• One exceptional story is more valuable than multiple 
average ones. 



Legacy Loop – let’s reflect
May 2026

Creating Messages That Move Donors to Action

Alex Wordsworth and Poppy Forbes DTV

Summary: Building legacy propositions and communications 
that inspire long-term supporter engagement.

Three takeaways:

• Effective legacy fundraising starts with clear objectives. 

• Shared values and emotional connection drive 
engagement. 

• Different propositions deliver different outcomes and 
should be measured accordingly. 



Legacy Loop – let’s reflect

Themes Emerging Across the Year

Supporters first - Understand motivations, barriers and behaviours. 

Trust matters - Professional services, transparency and confidence 
drive action. 

Stories create connection - Real people and real impact inspire gifts. 

Data drives decisions - Insights should inform stewardship, 
messaging and investment. 

Legacy fundraising is long-term - Success comes from building 
relationships.



Legacy Loop – Future Vision

What would you like Legacy Loop to cover in the next 12 months?

What topics you’d like to learn more about?

What challenges are you facing?

Which speakers would you like to hear from? 



Show and Tell

Let’s discuss to explore together:
• Legacy Messages

What’s your approach to legacy messaging? What 
channels are you using? How are you making your 
ask stand out? 

• Engagement Ideas
Whether it’s a stewardship event, a clever supporter 
touchpoint or sharing powerful research - what are 
you doing to engage pledgers, intenders or legacy 
prospects?

• Success Stories
From standout campaigns to small wins with big 
impact, we want to hear what’s gone well in your 
legacy fundraising.



The Brain Tumour Charity
Some creative examples from DM and digital pieces.  



The Brain Tumour Charity

Campaign pledger video: https://www.youtube.com/watch?v=Np2jgDqRGLc

Topline Results

Digital:
135 enquirers

Direct Mail:
0.22% positive response rate from DM
5 pledgers
8 enquirers
1 intender

Telemarketing:
70 enquirers (6.45%)
28 intenders (2.58%)
100 considerers (9.22%)
41 pledgers (3.78%)

https://www.youtube.com/watch?v=Np2jgDqRGLc


Animal Aid Campaign - March 2026

Intent - Test the marketing water of my 
new role using traditional channels

Action - Simplify website, cool 
bookmark, magazine article, targeted 
email

Result - 7 new pledges and 31 new 
enquiries

Conclusion - We have a warm audience, 
and old skool marketing is still 
very effective

Slide 19
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Refreshing Legacy Materials
The challenge from The Elizabeth Foundation

"How can we update and improve our current legacy materials 
so they better reflect where we are today as an organisation?“

Looking at this leaflet, what would you keep?

What might be refreshed in 2026?

How often should a legacy leaflet be reviewed? 

What content dates most quickly? 

Do supporters still want printed legacy guides? 

What role should digital content play alongside printed 
materials? 

If you were redesigning this today, what would you add? 



Any Questions?



Thank you for sharing

We hope you found this session inspiring 
Now for another networking break before we head off to the pub

Save the Date – Next Legacy Loop – 22nd September
We're delighted that The Brain Tumour Charity and The Institute of Cancer 
Research will be joining us for our September Legacy Loop session. They'll be 
talking us through some of the initiatives they've been working on recently, 
sharing their experiences, challenges and successes, and offering practical 
ideas for charities of all sizes.
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